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When you think of Airbnb, what comes to mind? If you’re like most, you think of people opening
their homes (apartments, condols, houses, etc.) to strangers. In the early days of Airbnb, that
was the primary use case of the platform, but things have since changed.
In 2017, Airbnb announced a partnership with the association of Independent Hospitality
Professionals (AIHP) to make it easier for bed-and-breakfast owners to share their space on
the Airbnb platform.
This arrangement changed the way hospitality professionals did business, by providing
an effective marketing alternative to costly online travel agencies (OTAs) that charged
commissions of up to 30 percent.
Consider these facts; Airbnb has more than six million listings across the globe, and on any
given night, there are two million guests staying in a property listed on the platform.
If you’re curious about how much you can earn by listing your spaces on Airbnb, check out the
Airbnb income calculator, here.
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How Airbnb helps hospitality
professionals
Now that Airbnb is focused on expanding beyond individual homes, it only makes sense that
the company is doubling down on helping professional hosts. A few ways Airbnb does this
include:
Offering property criteria such as: vacation home, unique space, B&B, and boutique.
Charging lower fees than traditional online travel agencies (OTAs).
Not requiring long-term contracts. Hospitality professionals on Airbnb are free to choose
when listings appear on the site.
Providing access to a global community of guests from more than 191 countries.
Going beyond those benefits, Airbnb recognizes that professional hosts have more intensive
requirements than those of standard hosts. That’s the reason Airbnb created their professional
host division.
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This division of Airbnb is dedicated to bed-and-breakfast owners, hoteliers, and professional
property managers. When someone signs up for Airbnb as a professional host, they’re
provided:
Bulk listing management tools, that enable hospitality professionals to process multiple
listings at once.
Enhanced pricing and availability rules. Hosts can set rates on a per-room basis,
and availability can be adjusted based on seasonal trends.
Support for standard fees in addition to nightly rates, enabling hosts to charge
management and/or resort fees.
Pro marketing pages: Professional hosts are provided a customized URL that points to
a landing page listing all their properties. This enables guests to compare rooms in your
property, and even share them via social media sites.
Those things in mind, as a hospitality professional, you can’t afford to ignore Airbnb since it’s
free to get started, and Airbnb is only compensated when you succeed.
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What are the requirements to list
a hospitality business on Airbnb?
As a hospitality professional, you’re probably familiar with the fact that successful hospitality
businesses are built on delivering great guest experiences. That in mind, it goes without
saying that you can’t just take pictures of a room, list the space on Airbnb, and wait for guests
to arrive.
In order to ensure guests have a quality experience, there are a few standards Airbnb requires
hosts to abide by. Let’s take a quick look at those requirements.

The fundamental requirements of Airbnb listings
Airbnb requires all hosts, regardless of property type, to meet five core requirements, including:
Providing essential amenities such as toilet paper, soap, linens/sheets, one towel, and
one pillow, per booked guest.
Maintaining a high response rate. This is done by replying to reservation requests and
booking inquiries within 24 hours.
Accepting reservation requests. Excessively declining reservations negatively affects a
host’s rankings on Airbnb search results.
Avoiding cancellations. Similar to declined reservations, Airbnb takes these seriously.
Canceling on a guest can cause a host’s ranking on Airbnb search results to decline.
Maintain a high overall rating. This means not only providing a great space to stay,
but also offering exceptional service.
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Airbnb requirements for hospitality professionals
Building on those fundamental requirements, Airbnb lists a handful of qualities that they look
for in bed-and-breakfast, hotel, and other hospitality businesses that list on the site. They
include:
Access to common gathering spaces and/or events
Guest rooms with unique touches that are local in design.
Guest rooms and common spaces that incorporate local influences.
Unique characteristics in the space that differentiate it from others.
High-quality photos on the listings.
In addition to providing a great space, Airbnb also expects hospitality professionals to provide
great service by offering things such as:
Locally relevant or unique amenities (e.g. local food and beverages).
Local maps with personalized recommendations, rather than standard tourist
maps with ads.
Local tours (e.g. neighborhood walking tours).
Hospitality businesses that list on Airbnb also are expected to have an owner or manager that
is on the property full-time.
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Is hosting on Airbnb difficult?
Can I automate the experience?
As you secure more bookings for your hospitality business, you’ll need to work smarter, rather
than harder. A couple of ways you can do that include the following.

Leverage smart device technology
Smart device technology is a great way to differentiate your bed-and-breakfast from competing
properties. It’s a vast topic, one of the simplest ways to modernize your property is to install
smart locks.
While you could provide physical keys to guests via a lockbox or in-person exchange, if the key
gets lost or a guest leaves it in their room, they’re going to be frustrated. Smart locks support
digital keys that can be used to a guest’s smartphone, while locks equipped with keypads can
be unlocked on the spot.

Enable Airbnb Instant Book
As a hospitality professional, you probably accept bookings all the time without communicating
with guests. Instant Book is a function on Airbnb that provides the same functionality. If you
don’t enable Instant Book, you’ll have to manually approve booking requests.
Not responding to those promptly can lower your response rate, and in turn lower your listing
rankings.
The manual approval method often frustrates guests because they have to wait up to 24 hours
to see if they’ll have accommodations for their trip. That fact alone is why over 60% of Airbnb
bookings are done instantly.
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How do Airbnb reviews work?
As with most online travel websites, Airbnb enables guests to rate their accommodations
based on a variety of criteria, which are listed below.
Overall experience: How did the guest feel about their stay, as a whole?
Cleanliness: Did the guest feel that their accommodations were clean?
Accuracy: Did the listing and photos accurately reflect the space?
Value: Did the guest feel the price was fitting for the quality of accomodations.
Communication: How well did the host answer questions and handle other
general questions.
Arrival: Was the check in process simple?
Location: Did the guest enjoy staying in your neighborhood?

The two-way feedback system
While the Airbnb review system is similar to those on other sites, one of the key differentiators
is the two-way ratings. Rather than simply allowing guests to review the accommodation
provider, hospitality professionals are able to rate guests.
The review system follows a double-blind approach, meaning that the host and guest can’t see
each other’s ratings until both sides leave ratings or after 14 days — whichever comes first.
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Will hosting on Airbnb affect my
insurance premiums?
Although hospitality professionals typically carry commercial grade insurance, Airbnb still
provides primary protection — up to $2,000,000 — against the unexpected, at no additional
charge to the host. Those protections include the Airbnb Host Guarantee, and Host Protection
Insurance.
The Airbnb Host Guarantee provides hosts with up to $1,000,000 of protection against
property damage and theft. There’s no minimum claim amount, or deductible associated with
this protection. Additionally, it serves as primary coverage, meaning if something happens,
you go through Airbnb instead of your standard insurance carrier.
Airbnb Host Protection Insurance provides up to $1,000,000 of protection against thirdparty injury claims, and also damage to common areas throughout the property being rented
(e.g. clubhouses, lobbies, etc.). As with the Host Guarantee, Airbnb Host Protection Insurance
serves as primary protection, meaning if a claim needs to be filed, the host goes through
Airbnb first.
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Is Airbnb a fit for your business?
If you’re running a quality hospitality business, and are looking for ways to generate additional
revenue, then yes, Airbnb is a great way to improve your booking volume.
If you haven’t already done so, you can calculate your earning potential with this helpful Airbnb
income calculator.
Once you’re ready to take your hospitality business to the next level, contact us and arrange a
chat. We’ll answer all your questions about hosting on Airbnb, and also develop a strategy to
create professional Airbnb listings on your behalf.

In case you were wondering, our Airbnb listing creation service is free! This is because Airbnb
pays us when you secure a booking. So in essence, we only get paid when our clients succeed.
Curious about our listing creation service? You can learn more, here.
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